B

LEUPHANA

UNIVERSITAT LUNEBURG

The impact of the Covid-19 pandemic on travel
prestige — an experimental study

Friedericke Kuhn
Prof. Martin Lohmann
Prof. Florian Kock

17.12.2020 Kuhn et al.: Impact of Covid-19 on travel prestige



Travel prestige 1n tourism studies

Annals of Tourism Research, Vol, 22, No. 3, pp. 630-649, 1995

Copyright © 1995 Elsevier Science Lid

Pergamon Printed in the USA, All rights reserved
0160-7383/95 §9.50 + .00

0160-7383(95)000609-7

PRESTIGE-WORTHY
TOURISM BEHAVIOR

Roger W. Riley
Illinois State University, USA

17.12.2020 Kuhn et al.: Impact of Covid-19 on travel prestige



T oy .
ravel 1n times of Covid-19: irresponsible and dangerous

M P
@ lade for minds

TRAVEL

Coronavirus in Mallor
tou

ca: The party's over for

rists amid new lockdown

om German holidaymakers, officials have ins
rs. Buf the area depends on tourism,

tituted a new
and many

Following misbehavior fr

Ger
o LY exten
until mjd- ds worldwi
Ju wid
ne e travel . lockdown and closed restaurants and ba
war nin g locals are frustrated.

nd Drink stay News Videos

an ski resort

@travel Destinations Food 2

How an Austri
across Europe

BY penise Hruby for CNN
@© updated 2142 GMT (0542 HKT) March 24,2020

17.12.2020
Kuhn et al.: Impact of Covid-19 on travel prestige
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Research Question

Has the change of public discourse on tourism during the early SARS-CoV-2

pandemic affected personal prestige benefits of tourists?

Relevance

For the tourism industry: A change of customer benefits (at the cause of the pandemic crisis)

can affect tourist motivations, consumer decision-making and consumer behavior.

For tourism research: The impact of the pandemic and changes in public discourse on basic

social processes affects tourism beyond questions of economic effects.




Methods: General Procedure

* Development of a scale to operationalize personal travel prestige
* Experimental design measuring personal prestige implicitly

* Digitally edited social media posts as external frame and stimuli of the study
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Methods: Operationalizing and measuring personal prestige

Hedonism
Power Social
Personal
Prestige
Wealth Achievements

Conspicuousness
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Methods: Study design

17.12.2020 Kuhn et al.: Impact of Covid-19 on travel prestige



Methods: Samples

Y 4 L . \
Department of Psychology Leuphana Research Participation System
T1 T2
measurement period February/March  April/May August/September
gender
female 81 55 120
male 18 9 27
diverse 2 2 2
age
<20 40 27 3
20-25 46 28 97
26-30 13 9 32
>31 2 2 17
total 101 66 149
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Persona: Maddie

Comparing travel prestige before and during the lockdown 1n early 2020
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Results: Comparing travel prestige before and during the lockdown

Persona: "Maddie'
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Persona: Maddie

Comparing travel prestige at a deserted and a crowded international
destination
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Results: Prestige at a deserted vs. a crowded international destination

Persona: 'Maddie'

Prestige
6,90 : Dimension
. M hedonism

= 550 I achievements
2
e
0=
= 490
S
=l
L 300
m 3
.
[ 7]
L .

.
& 290 -

L ]
1,90 - .
» &
80 ]
home deserted crowded

Experimental Condition

17.12.2020 Kuhn et al.: Impact of Covid-19 on travel prestige 13



Persona: Mary

Comparing prestige at a national destination with vs. without a face-mask
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Results: Prestige at a national destination with vs. without a face-
mask

Persona: 'Mary'
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[Limitations

 Evaluations of a person are never based on a single factor
* Travel experience is but one aspect influencing prestige evaluations in the experiment

* Potential covariates for further research: Social Response; attractivity
* Implicit modes of measurement lead to small observed experimental variance.

* Perceived personal prestige 1s dependent on both the tourist and the evaluator.

* homogeneous sample to limit interindividual differences

17.12.2020 Kuhn et al.: Impact of Covid-19 on travel prestige

16



Conclusion

* The negative discourse on tourism during the early SARS-CoV-2 pandemic in

2020 appears to have negatively affected prestige evaluations of tourist selfies.
* In February, travel-selfies were rated consistently more positive than home-selfies

* In August, travel-selfies were rated more negative than home-selfies.

* Travel experience shown on social media posts does influence the perceived

personal prestige of tourists under certain conditions.
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